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Creative Overview







It Heats. It Cools.
It's a Heat Pump!
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FIND OUT MORE

Cozier Winters.
Chiller Summers.
Thanks, Heat Pump.

, POWER
o) NHEAD

‘WHAT'S A HEAT PUMP?

Cleaner Heat.
Cooler Air.
That's a Heat Pump!
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FIND OUT MORE

Why Chase the
Future When You
Can Install It?
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GROW YOUR CAREER




It Heats. It Cools.
It's a Heat Pump!

7

Treat yourself with a heat pump. Cleaner heat,
cooler air All thanks to heat pumps.

Learn More at PowerAheadColorado.org

Calienta. Enfria.
iEs una bomba de calor!

alor es ideal para usted, PowerAheadColorado.org
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Audience Summary

Small Biz

Broad Reach Homeowners
Oowners

Impressions: 1.5 million

Reach: 467,000

Frequency: 2.4x




Homeowner Survey




Baseline Survey

Methodology

317 completed surveys

Denver MSA Split

@ Weld County

) @ Gilpin County
95% confidence,

5.5% margin of error @ Clear Creek County

@ Broomfield County
Online Survey fielded
from 1110 to 12/ 177 2025

@ Boulder County
@ Douglas County
@ Arapahoe County
@ Adams County
Jefferson County

Denver County




Key Findings

Heat Pump Awareness

Unaided Aided
Heat Pum p Heat Pump
Awareness Awareness

Awareness of
Heating &
Cooling Benefit

<4% 57% 56 %




Key Learnings

Perceived Benefits

UNAIDED BENEFITS

EFFICIENCY

BILL
PREDICTABILITY

COMFORT

REBATES

HEALTH & SAFETY

24%

9%

| I
X

AIDED BENEFITS

COMFORT

EFFICIENCY

BILL
PREDICATABILITY

HEALTH & SAFETY

REBATES

66%

61%




Key Learnings

Perceived Barriers

UNAIDED BARRIERS AIDED BARRIERS
INSTALLATION COST INSTALLATION COST
INCONVENIENT TO FINDING A GOOD
12%
INSTALL T CONTRACTOR
TECH RELIABILITY EASE OF REBATES
FINDING A GOOD INCONVENIENT TO
4% 23%
CONTRACTOR = INSTALL ]
EASE OF REBATES i TECH RELIABILITY




Key Learnings

Customer Behavior

Opennessto
Learning More
About Heat

Pumps 66%

Opennessto
Schedule a
Home Energy

Audit 5"%

Willingness to take these actions
in the next 1-2 years.

Opento
installing a heat
pump in their

home 34%

Already
installed a heat
pump in their

home 2%




Key Learnings
Trusted Sources

ONLINE SEARCH 69%
FRIENDS & FAMILY 66%
CONTRACTORS 61%
UTILITY COMPANY 42%
RETAILERS 41%

SOCIAL MEDIA 19%

GOVERNMENT
WEBSITE

MEDIA (TV, RADIO,
NEWSPAPERS)

18%

8%

OTHER |25

0% 20% 40% 60% 80%




Key Learnings

Demographic Segments

Low-Income Hispanic
AWARENESS TOP TRUSTED AWARENESS TOP TRUSTED
SOURCE
Heat Pumps . Heat Pumps SOURCE
Friends & Fomlly Contractor
RECOMMENDATION: Focus on RECOMMENDATION: Leverage trustin
identifying and leveraging peer contractors and focus on busting barrier

advocacy network. myths.
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